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As consumers aim for a better
night’s rest, brands look to
offer some sweet dreams
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Consumers are setting
boundaries for digital and
in-person experiences
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Al is entering the

educational sphere,

and it’s a good thing
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Ready-to-Drink

( RTD) Spirits are
seeing an evolution
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As people feel empowered
to advocate for themselves,
they are pushing for brands to keep up
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Living and dining
alone doesn’'t mean being lonely
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Upscaling the everyday for
younger generations (and others)
with affordable luxury
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Live social shopping is
transforming from a niche trend

to a full-blown retail revolution
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As luxury becomes
common, consumers
crave true exclusivity
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Science’s important
discovery is bringing the
word “microbiome” into
day-to-day conversation
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Thank You for Reading!
You Heard It Here First:

Momentum Worldwide’s
Top 2025 Trends
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